
 

 
 
 

Kornit Fashion Week London – Keynote and Panel Program 
 
 
Monday, May 16 at 10:30 am – 12:00 pm, Freemasons’ Hall 
 
KEYNOTE: 
“Are You and Your Supply Partners Agile and Ready to Meet Changing Consumer Demands in a 
Sustainable Way?” 
Bill McRaith – Ex-Chief Supply Chain Officer, PVH 
Do you have the agility you need to meet changing fashion trends in the digital age? Previously tasked 
with developing the global production structure, process, and manufacturing footprint to support all 
PVH retail and wholesale divisions, Bill McRaith understands the evolving challenges of supply chain 
economics, managing inventory, curbing overproduction, and the value of bringing production back 
home. Bill has a record of experience that includes global leadership roles with Walmart, Victoria’s 
Secret, and Limited Brands, as well as Building and Running apparel supply chains around the world in 
the earlier part of his career. Bill comes to Kornit Fashion Week London with critical insights for brands 
interested in aligning their production models with the needs, expectations, and values of today’s 
hyperconnected consumers. 

 
KEYNOTE: 
“The True Cost of Traditional Fashion Practice – and Our Alternative” 
Simon Platts – Commercial ESG & Sustainability Director, ASOS 
Do you wrestle with the true cost of traditional fashion practices, and developing a more responsive, 
conscientious operation that balances responsibility and profitability? In his role as Commercial ESG & 
Sustainability Director at ASOS, Simon Platts commits his 35+ years of fashion and UK High Street retail 
experience to ensuring sustainable sourcing, product, packaging, and ethical trade. Join us at Kornit 
Fashion Week London to hear how Simon and ASOS are exploring demand-and-supply production 
models that can rapidly respond to consumer needs while boosting speed-to-market and reducing risk. 

 
PANEL: 
“Connecting the Dots for Change” 
Bill McRaith – Ex-Chief Supply Chain Officer, PVH 
Simon Platts – Commercial ESG & Sustainability Director, ASOS 
Sasha McFarlane – Director of Strategic Initiatives, PVH 
Sandeep Narayan – Founder and President, Cotton Division 
Roei Derhi – Founder and Creative Director, Placebo Digital Fashion House 
 



 

Tuesday, May 17 at 10:30 am – 12:00 pm – Freemasons’ Hall 
 
KEYNOTE: 
 
“Are You Comfortable in Your Clothes” 
Patrick Grant – Designer and Social Entrepreneur 
Join us for our #KornitFashionWeek London and hear from Designer and Social Entrepreneur @Patrick 
Grant share his views on how the industry got to where it is today – and where it needs to go in the 
future!  
Patrick’s career in fashion has spanned over a decade. Frequently appearing in best dressed lists in the 
UK, he has been a regular fixture in GQ’s “50 Best Dressed Men” and was also named in Esquire 
Magazine’s “Most Stylish Men in the World.” In 2016 he made the Business of Fashion 500 index of the 
most influential people in global fashion. He has been a contributor to several major television 
documentaries including Savile Row, Harris Tweed, and The Perfect Suit, but is best known for his role in 
the popular BBC Series The Great British Sewing Bee which was nominated for a Bafta in 2022. In 2018 
Patrick was named Co-Chair of HRH The Prince of Wales’s charity “Future Textiles,” an organization 
working to sustain skills and create jobs in the UK’s garment making industry. 
 
KEYNOTE: 
 
“The business of fashion in the era of Web3” 
Bobby Simms – Media and Technology Entrepreneur 
How NFTs, the Metaverse and Crypto are changing the fabric of fashion. Join #KornitFashionWeek 
London to hear how NFTs, the Metaverse and Crypto are changing the fabric of fashion. 
Bobby Simms is a Media and Technology Entrepreneur with 20 years of experience in building successful 
and award-winning companies in music, fashion, and entertainment. He is a Founder and Partner at 
Popshop Studios, a leading advisory agency, consulting on culture strategy, Web3, and the Creator 
Economy, with clients including @Coca Cola, @LVMH, @Telefónica and @H&M. Join us at Kornit 
Fashion Week London to hear Bobby analyze fashion’s transformation in the era of Web3 and the rise of 
a new generation of creators. 

 
PANEL: 
 
“Connecting the Dots for Change” 
Patrick Grant – Fashion Designer and Businessman 
Bobby Simms – Media and Technology Entrepreneur 
Jenny Holloway – CEO, Fashion-Enter Ltd. 
Joshua Scacheri – Creative Director, LOVE HERO 
Kate Hills - Founder and CEO, Make It British 
 
  



 
 
BIOGRAPHIES: 
 
Bill McRaith 
Ex-Chief Supply Chain Officer, PVH 

 
Based at PVH’s New York City headquarters, Bill oversaw the company’s global supply chain operations, 
responsible for developing global production structure, process, and manufacturing footprint to service 
the needs of all PVH retail and wholesale divisions. Previously, Bill served as Senior Vice President of 
Global Sourcing at Wal-Mart. Earlier in his career, Bill served as Executive Vice President of 
Manufacturing, Sourcing, and Product Development for Victoria’s Secret; and Chief Supply Chain 
Officer—Intimates at Limited Brands. Bill Started his career in apparel manufacturing in the UK before 
he moved to China in 1990. He built and run apparel supply chains around the world. Bill has divided his 
career between global manufacturer/suppliers and providing supply chain leadership for major retailers 
and brands. Bill is a native of Scotland and attended Kirkcaldy & Glenrothes Technical College, where he 
received his IMS certificate. He was previously a member of the Board of Directors for the American 
Apparel and Footwear Association (AAFA) and also serves on the F.I.T. International Trade & Marketing 
Advisory Board. Bill is also an Honorary Professor of Glasgow Caledonian University. 
 
Simon Platts 
Commercial ESG & Sustainability Director, ASOS 

 
  



 
 
Simon Platts has been with ASOS for eight years. In his role as Responsible Sourcing Director, he 
oversees the company’s locational and supplier sourcing, packaging, ethical trade programs, product 
sustainability, and third-party branded engagement functions, which ties directly into the FWI 
commitments of People and Planet (Scope 3 of NET ZERO being “Be More Circular and Transparency”). 
Part of the industry for over 35 years, Simon started his journey as a Saturday Sales Consultant for Next 
retail in the mid-1980s before moving through the ranks into visual merchandising, buying and buying 
management, and finally sourcing, where he was responsible for setting up the UK arm of Next Asia 
Sourcing. Prior to joining ASOS, Simon was Head of Branded and Own Brand Buying for Blacks and 
Millets, an outdoor clothing specialist. Before that, he spent eight years as Director/Partner at a supplier 
of men’s, women’s, and children’s apparel and footwear to UK High Street retailers.  
 
Sasha McFarlane 
Director of Strategic Initiatives, PVH 

 
Sasha McFarlane leads future-looking innovation across the value chain in her role as Director of 
Strategic Initiatives at PVH, a global apparel company that owns Tommy Hilfiger and Calvin Klein. Having 
spent over 15 years in the apparel industry, Sasha has gathered experience in all sectors of the business. 
From serving the end consumer on the shop floor in Paris, to building a travel retail business in 
Amsterdam, to running business operations and strategy in the US, her multi-national, multi-brand 
experience has played an instrumental role in informing her current work and ability to identify, 
implement, and drive significant transformation. Sasha’s passion lies in driving truly revolutionary 
change, to create a more sustainable, future-proofed industry, and is consistently working to prepare 
the company for what is over the horizon.  



 
 
Sandeep Narayan 
President, Cotton Division 

 
For ten years, Sandeep has lived and worked extensively for buying offices in India and China/Hong 
Kong. From 1999-2002, he headed buying operations for the largest hypermarket in France, E.Leclerc. 
From 2002-2004, he was co-founder of Kangaroo Island, which promoted the Australian Brand Roadsign. 
In 2004, he founded Cotton Division, which has spent 18 years building its notoriety in the Licensing 
world. The company now has a staff of 35 based in France handling day-to-day operations. Cotton 
Division has the most varied licensing groups in terms of entertainment, lifestyle, gaming, and anime, 
and will soon expand into sports (with an eye toward the 2024 Olympics). Cotton Division exports 48% 
of its products, catering to all type of customers, from high fashion retailers to online trades. In the past 
6 years, they have increased their commercial presence thanks to the partnership with Kornit, and have 
evolved their machines to cater to both quick turnarounds, sampling, and development for clients. 
Cotton Division has the largest fleet of Kornit systems in Paris today. In the future, the business looks to 
grow its print-on-demand operations through direct-to-consumer modules, believing the licensing 
business is eager for these kinds of solutions. Cotton Division grew 25% from 2020-2021, and 35% from 
2021-2022. 
 
  



 
 
Roei Derhi 
Founder and Creative Director, Placebo Digital Fashion House 

 
Placebo Digital Fashion House was created by Roei Derhi, a fashion designer currently working for H&M. 
He was recruited by the global brand and moved to Sweden in 2016 after graduating from Shenkar 
College in Tel Aviv. As Placebo Digital Fashion House’s Creative Director, Roei creates 3D designs with his 
team. The designer has immersed himself in the digital fashion revolution and wants to make his art 
accessible for consumers all around the world. Roei believes digital fashion needs to be genderless, 
sizeless, and ageless: Placebo is for everyone. 
 
  



 
 
Patrick Grant 
Designer and Social Entrepreneur 

 
Patrick’s career in fashion has spanned over a decade. Frequently appearing in best dressed lists in the 
UK, he has been a regular fixture in GQ’s “50 Best Dressed Men” and was also named in Esquire 
Magazine’s “Most Stylish Men in the World.” In 2016 he made the Business of Fashion 500 index of the 
most influential people in global fashion. He has been a contributor to several major television 
documentaries including Savile Row, Harris Tweed, and The Perfect Suit, but is best known for his role in 
the popular BBC Series “The Great British Sewing Bee” which was nominated for a Bafta in 2022. In 2018 
Patrick was named Co-Chair of HRH The Prince of Wales’s charity “Future Textiles,” an organization 
working to sustain skills and create jobs in the UK’s garment making industry. 
 
Bobby Simms 
Media and Technology Entrepreneur 

 
Bobby Simms is a Media and Technology Entrepreneur with 20 years of experience in building successful 
and award-winning companies in music, fashion, and entertainment. He is a Founder and Partner at 
Popshop Studios, a leading advisory agency, consulting on culture strategy, Web 3.0, and the Creator 
Economy, with clients including Coca Cola, LVMH, Telefónica and H&M. 
  



 
 
Jenny Holloway 
CEO, Fashion-Enter Ltd. 

 
Jenny Holloway has been working in the fashion industry for over 35 years in both the private and public 
sector. Initially she was a Buyer for Littlewoods and M&S, and then a Senior Buyer for the Arcadia 
Group. Jenny then opened her own brand for ten years, which included retail boutiques, party plan, 
wholesaling to major retailers such as John Lewis, and had excellent export accounts in the Middle East. 
In 2000, she commenced a consultancy business and was approached to be an Industry Advisor on 
Government-Funded Initiatives, which proved to be highly successful which programs such as the 
London Fashion Forum. In 2006, Jenny incorporated Fashion-Enter Ltd., which is today an award-
winning social enterprise that combines manufacturing excellence with a training academy for technical 
skills; operating over five sites, FEL currently employs almost 200 people.  
 
Joshua Scacheri 
Creative Director, LOVE HERO 

 
After years of working for global brands and retailers, Joshua Scacheri recognized there was an 
alternative way of doing things that was less damaging to the planet. Joshua envisaged a mindset 
change and business model shift that didn’t have to compromise success in today’s industry. Identifying 
that some brands claiming to want change didn’t walk the walk, Joshua took matters into his own hands 
and pursued the change he wanted to see through LOVE HERO, developing a brand whose DNA has a 
more conscious and sustainable approach embedded from within.  



 
 
Kate Hills 
Founder and CEO, Make It British 

 
Kate Hills is on a one-woman mission to save UK manufacturing! 
With a background in working for several large brands and retailers in design and buying roles, she gave 
up her corporate career to set up Make it British as a way of supporting UK manufacturers and those 
companies that wanted to make in the UK.  
She founded Make it British in 2011 as a platform to promote UK-made brands and manufacturers and 
to raise awareness of all of the fantastic manufacturing that still takes place in Britain. 
Make it British is now a membership organization, representing over 500 businesses that make in the 
UK, and Kate also offers coaching to creative small business owners that want to grow their UK-made 
brands. 


